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A Review of the Korean Film Industry 
during the First Half of 2005 


Since 2000, the Korean film industry has experienced a 
remarkable average annual growth rate of 19%. However, the 
first half of 2005 was exemplified by growing signs that the 
industry might be entering a period of adjustment after a 
period of rapid growth, as this long-term growth was 
tempered by short-term decreases in film admissions. While 
the first quarter of 2005 saw a 15.8% increase in admissions 
over the fourth quarter of 2004, a comparison with the 1st 
quarter of 2004 actually reveals a 0.8% decrease. Meanwhile, 
admissions shrunk by 20% during the second quarter of this 
year when compared with the first quarter of 2005, and by 
14.4% when contrasted with the same period last year. 


Table 1. Comparison of Admissions by Quarter 


Although overall film admissions declined somewhat during 
the first half of this year, Korean films have continued to comer 
a Significant share of the market, namely 50.4%. 

The number of total admissions and of Korean films released 
during the first half of this year decreased by 10.4% and 
27.6% respectively when compared with the totals for the first 
half of 2004; however, this actually marks a 0.6% and 6.9% 
increase over the respective totals for the first half of 2003. In 
addition, when compared with the three-year average from 
2002 to 2004, the first half of 2005 saw a nominal increase in 
the average number of admissions. The considerable year-on- 
year decrease in the number of admissions duning the first half 


2005 2004 
2nd quarter 1st quarter 3rd quarter 2nd quarter 1st quarter 
Total 9,150,730 11,433,090 9,871,682 14,004,505 10,696,101 12,490,573 
Korean Films 5,251,826 3,946,819 7,000,559 5,363,999 5,035,660 9,089,624 
(Market Share) (57.4%) (34.5%) (70.9%) (38.3%) (47.1%) (72.8%) 
Foreign Films 3,898,904 7,486,271 2,871,123 8,640,506 5,660,441 3,400,949 
(Market Share) (42.6%) (65.5%) (29.1%) (61.7%) (52.9%) (27.2%) 

















- Since 2005, statistics related to the Korean film industry have been compiled based on the data provided by theaters in the Seoul area that have joined the Korea Box Office 
Information System managed by KOFIC (which account for 93.9% of the number of total screens and 97% of the total audience). However, the number of admissions per film is 
compiled by referring to data provided by distribution companies for each quarter. We would like to express our gratitude to those distributors for their participation. 

- For the exact number of admissions sold for each film, please refer to the Korea Film Yearbooks published annually by KOFIC. 

- Given that the data on admissions garnered from the Korea Box Office Information System covered 97% of the market in Seoul, this value was simply rounded off to 100%. 

- The changes in the estimation method employed have resulted in greatly clearing up the picture in terms of the films released the previous months. As a result, the number of films 
screened was found to have actually increased when comparing with the previous years. This should be kept in mind when making use of the data provided herein. 
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of 2005 can mainly be attributed to the fact that wildly 
successful films such as <Silmido> and <Tae Guk Gi: The 
Brotherhood of War> were screened duning the first half of 
2004. 

The number of films produced and screened, as well as the 
number of screens itself, showed a slight increase from the 
previous year. A grand total of 35 Korean and 113 foreign 
films were released during the first half of 2005, a 13.8% 
increase from the totals for the first half of last year. The 
number of screens also considerably increased to reach 1,545 


Table 2. Rate of Increase in Admissions by Month (unit: %) 


January February March April May = June _ Total 


Compared to 
2004 -18.3 -6.3 94 -20.8 -7.2 -16.0 -10.4 





Korean Films -67.3. -25.2 -30.5 -5.3} -12.0) 11.6) -27.6 





Foreign Films 61.7 87.9 137.0 -42.2 0.3) -242 18.2 


Compared to 


5003 27.6 0.9 16.7 2.3 -168 -12.2 0.6 





Korean Films 2.8 22.1 £421 29.8 “3.2, -28.2 6.9 





Foreign Films| 42.4 -25.0 -0.1 -30.6 -30.5 -3.8; -5.0 


Compared to 
the average 
for the last 2.4 8.2 14.6 -7.6 -8.5 -1.6 1.1 
three years 

(2002~2004) 





Korean Films -41.0 8.8 11.6 7.2 -2.2 7.3 -3.8 


























Foreign Films = 35.2 70 17.6 -29.4 -16.0 3.1 6.5 
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at the end of 2004, and there are plans in the works to 
construct more multiplexes before the year is out. 

Nonetheless, a kind of ‘crisis mentality’ has engulfed the 
Korean film industry during the first half of 2005, a 
phenomenon which has in large part been caused by the 
structural changes that the industry must now make in order 
to ensure its continued feasibility following the recent period 
of unprecedented growth, and the growing trend in which 
the ratio of expenses now outstrips growth rates. Moreover, 
the following factors have also led to the current crop of 
wormes: the increased vertical-horizontal integration of the 
Industry; issues related to the mergers and backdoor listing 
involving film companies, and the entrance of large-scale 
capitalists, such as telecom companies, in the market, a 
denouement which could lead to the reorganization of the 
film industry's structure or even its subordination to capitalist 
principles. This crisis could be further deepened by the 
emergence of new media outlets centered around the digital 
industry, whose arrival on the scene could result in a large 
amount of the profits earned through theater release and 
additional sales windows being funneled off. In order to assure 
a smooth transformation of the film industry’s structure, 
measures designed to ensure the introduction of levelheaded 
production and budgetary practices, to stem the illegal online 
distribution of contents, and to strengthen the revenue 
structure should be put in place. 
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Comparative drop in total admissions from 
last year 

The total number of admissions sold from January to June 
2005 has been estimated at 20,760,000, a 10.4% decrease 
from the same period in 2004 (based on attendance in the 
Seoul area, as are all figures from here on out). A look at the 
number of first-run films reveals that while a total of 148 films 
were released during the first half of this year, a Sight increase 
over the 130 released during the same period last year, the 
number of admissions for such films actually decreased by 
1.6%, while the number of admissions per film decreased 
from the 148,300 recorded at this time last year to 128,100. 

All in all, a grand total of 10,460,000 admissions were sold 
for Korean films during the first six months of this year, a 
27.6% drop off from the 14,450,000 recorded during the 
same period last year. When compared with the amazing 
62.4% recorded last year, Korean films’ ability to gamer a 
50.4% share of the domestic market during the first half may 
be seen as a sign of sluggishness. However, the seventy of this 
result is greatly mitigated by the fact that a 42.3% decrease 
from the same period the year before was recorded duning the 
first quarter of 2005. The runaway success of films such as 
<Tae Guk Gi: The Brotherhood of War> and <Silmido> in 
2004 was in large part responsible for the increase in the 
market share cornered by Korean films as well as in the 
number of total admissions. So far, no films have yet come 
close to achieving the success obtained by the above- 
mentioned movies in 2005. 

A total of 10,300,000 admissions were sold for foreign films 


Table 3. Total Admissions and Market Share 


January - June, 2005 
-ountly No. of Admissions in | Market Share. Increase 
Films Seoul in Seoul Rate 
Screening 10,461,103 
Korean Films —~—-—-—---—~-+-----—- 
First Run 10,373,971 
Screening 10,307,983 
FOreOn FINS +=s——-— -cteuecndaaeeeeeceece=benna< 
First Run 8,596,157 
Screening 20,769,086 
Ce ee ee 
First Run 18,970,128 | 100.0% 
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dunng the first half of 2005, which means an 18.2% increase 
from the last year’s totals during the same period. While 17 
more foreign films were released this year than last, the 
average number of admissions per film was 76,000, a slight 
decrease from the 79,000 recorded last year. 


Meanwhile, in tems of the market share by country, Korean 
films saw their share of the market decrease from the 62.4% 
recorded during the first half of last year to 50.4% in 2005. On 
the other hand, the market share of foreign films increased 
from last year. Although only one less first-run U.S. film was 
released during the first half than during the same period last 
year, the total number of U.S. films released increased by 6 
accounting for 40.3% of the market, which was up from the 
35.8% recorded during the same period last year. The first half 
of the year saw a substantial increase in the share of the 
market comered by Japanese films, which went from 0.5% (17 
films screened) last year to 4.0% (20 films screened) in the first 


30,000,000 


20,000,000 


10,000,000 


SUUI-] UCBJO>| JO} SUOKSILUDY 
SUI UBJO4 JO} SUOKSILUPY’ 





January - June, 2004 








Tit Saesin Seoul (won |*HESPE,NO-of |” Adrisionsin alta 
68,805,873,605 14,453,623 62.4% 
po 68,251,514,640 54.5% 34 —«:11,621,946 60.3%. 
68,612,484,539 8,/18,823 37.6% 
i 4 57,045,297,931 45.5% 96 7,662,567 39.7% 
137,418,358,144 | 100.0% 23,172,446 100.0% 
; | 125,296,812,571 100.0% 130, (19,284,513 100.0% 








films screened) last year to 2.1% (4 films screened) during the 
first half of this year. Here again, this rise is largely the result of a 
successful film released during this penod, namely, <Kung Fu 


gx months of this year. This increase has been largely attributed 
to the release of the hit film <Howl's Moving Castle> What's 
more, Chinese films share of the market also rose from 0.4% (2 


Market Share by Country in 2005 


Market Share by Country in 2004 


China 0.4% 
China 2.1% —_———aas: 
Europe 3.0% 


Europe 0.3% 


Japan 0.5% 


Others 0.2% Others 0.6% 


Japan 4.0% 





Table 4. Number of Admissions and Market Share by Country 
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January - June, 2005 January - June, 2004 
Country 
No. of Films | Admissionsin Seoul | Market Sharein Seoul) No. of Films = Admissionsin Seoul — Market Share in Seoul 

Screening 10,461,103 38 14,453,623 62.4% 

Korea 
First Run 10,373,971 34 11,621,946 60.3% 
ne Screening 8,375,901 68 8,303,041 35.8% 
- First Run 7,298,766 64 7,264,684 37.7% 
Direct Screening 5,294,759 44 5,869,908 25.3% 
Distribution First Run 4,756,873 42 5,626,514 29.2% 
Screening 3,081,142 24 2,433,133 10.5% 

Imported 

First Run 2,541,893 22 1,638,170 8.5% 
Screening 436,112 2 95,307 0.4% 

China* 
First Run 435,687 2 95,307 0.5% 
Screening 631,357 13 64,187 0.3% 

Europe 
First Run 559,671 i 64,187 0.3% 
Screening 828,823 17 123,430 0.5% 

Japan 
First Run 267,264 15 114,385 0.6% 
Screening 35,790 3 132,858 0.6% 

Others 
First Run 34,769 2 124,004 0.6% 
| Screening 20,769,086 100.0% 141 23,172,446 100.0% 

Tota 

First Run 18,970,128 100.0% 130 19,284,513 100.0% 





Korean Film Observatory 


* China includes Hong Kong and Taiwan 
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Hustle> Meanwhile, although the market for European films 
rose significantly from 0.3% (13 films screened) last year to 
3.0% (27 films screened) this year, the audiences for these films 
gill remained smaller than those who came out for Japanese 
and Chinese films. This increase in the size of the market 
comered by Japanese, Chinese, and European films has resulted 
in the decrease of the combined market share of Korean and 
U.S. films from the 98.2% recorded last year to 90.7% during 
the first half of the present year. 


Vertical integration of distribution 
companies and the expansion of the scale 
of CJ Entertainment 

In terms of distnbution, the first half of this year saw the big 
three, who have dominated the industry since the first half of 
last year, namely, CJ Entertainment, Cinema Service, and 
Showbox, account for 50.5% of the overall market. Of note, 
C) Entertainment has seen the scale of its activities expand 
remarkably. CJ) Entertainment ranked first in terms of films 
distnlbuted and total admissions, gamering 12% and 19% of 
the market in these respective categories. It also finished first in 
terms of Korean films, accounting for 20% of the films 
distributed and 27% of admissions. Most significant is CJ 
Entertainment's predominance with regards to the number of 
films distributed: a whopping 23. For their part, Cinema 
Service and Showbox can be seen as having achieved a fair 
share of success when we consider that they managed to 
attract 3 million viewers in the Seoul area although they 
distnbuted only a limited number of films. The first half of this 
year also saw Lotte Entertainment become a full-fledged player 
in the distribution industry, thus strengthening the trend 
towards the vertical integration of the multiplex sector into the 
structure of large-scaled enterprises. 

Another distribution company which performed rather well 
dunng the first half of 2005 is ShowEast. Thanks to hit films 
like <nnocent Steps> and <Crying Fist>, the company 
managed to finish 6th overall, and 4th in terms of the 
distribution of Korean films. In terms of foreign films, 20th 
Century Fox Korea, which distributed blockbusters such as 
<Mr. and Mrs. Smith>, <Star Wars: Episode III - Revenge of the 
Sith>and <Kingdom of Heaven> and Wamer Brothers Korea, 
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Table 5. Admissions and Market Share by Distributors 
























































io. No. of Admissions Market Share 
Distributor Films  inSeoul | inSeou 
C} Entertainment 23 =3,971,419 19.1% 
Cinema Service 7 3,333,069 16.0% 
Showbox/M ediaplex 13) 3,200,972 15.4% 
Twentieth Century Fox Korea, 10 2,276,762 11.0% 
Warner Brothers Korea 7 1,590,197 7.7% 
ShowEast 7 1,506,926 7.3% 
Overall 
Sony Pictures Releasing Korea 10 ~=1,000,868 4.8% 
Buena Vista Intemational 8 733,376 3.5% 
Tube Entertainment 10 707,241 3.4% 
Lotte Entertainment 4 697,294 3.4% 
Others 94 1,750,962 8.4% 
Total 193 20,769,086 100.0% 
C} Entertainment 9 2,819,264 26.9% 
Showbox/M ediaplex 7 ~~—2,805,493 26.8% 
Cinema Service 5 2,355,124 22.5% 
Korean 
Finns ShowEast 5 1,358,837 13.0% 
Lotte Entertainment 2 616,061 5.9% 
Others 16 506,324 4.8% 
Total 44 10,461,103 100.0% 
Twentieth Century Fox Korea 10 = 2,276,762 22.1% 
Warner Brothers Korea 7 1,590,197 15.4% 
C} Entertainment 14 1,152,155 11.2% 
iad Sony Pictures Releasing Korea. 10 1,000,868 9.7% 
Cinema Service 2 977,945 9.5% 
Others 106) = =3,310,056 32.1% 
Total 149 10,307,983 100.0% 


who distributed <Constantine> and <Ocean’s Twelve> have 
managed to shut out domestic distnbutors from the top spots. 


Similar results in terms of monthly 
admissions 

A look at monthly admissions dunng the first half of 2005 
reveals that while in excess of 4 million admissions were sold in 
both January and February, this number dropped to 2.96 
million in March before hitting rock-bottom in Apnil with only 
2.55 million admissions sold. However, things began to once 
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Table 6. Monthly Changes in Admission and Market Share 














Admissions for Korean Films 1,070,610 1,445,733 10,461,103 
Monthly Market Share 24.8% 58.2% 42.6% 
Quarterly Market Share 46.2% 55.5% 50.4% 
Market Share for 
the Half of the Year 30.4% 
Admissions for Foreign Films 3,240,782 1,406,998 1,532,412 788,028 1,391,293 1,948,470 10,307,983 
Monthly Market Share 75.2% 33.4% 51.6% 30.9% 41.8% 57.4% 
Quarterly Market Share 53.8% 44.5% 19.6% 
rie aera ee ee 
Total 4,311,392 4,211,862 2,967,242 2,552,760 3,331,627 3,394,203 20,769,086 











again look up in May and June when some 3.3 million people 
went to the movies. This is in keeping with monthly 
admissions in 2003, 2004 and for the three-year period from 
2002 to 2004 when admissions were high in January and 
February, the so-called golden season for the film industry, 
and then flat-lined in March and Apnil before recovering in 
May and June. 

The year 2005 has also exhibited a similar trend to the 
previous ones in terms of monthly market shares. Although 
Korean films only managed to muster 24.8% of the market in 
January this was reversed in February when they accounted for 
66.6% of the overall market. Moreover, while Korean films 
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only gamered 48.4% and 42.6% of the market in March and 
June, they were dominant in Apnl and May, accounting for 
69.1% and 58.2% of the market during those particular 
months. 

While total admissions during the first half were clearly 
down from the 2004 totals, the number of admissions sold 
from January to Apnl was almost identical to the average for 
the previous three years. However, the same did not hold true 
for the months of May and June, thus confirming that the 
number of admissions dunng this particular two-month span 
was indeed quite low. 





Kingdom of Heaven 
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Table 7. Monthly Changes in Admissions 2003 - 2004 




















Overall Monthly Changes in Admissions 


6,000,000 


5,000,000 


4,000,000 


3,000,000 


4,000,000 
3,500,000 
3,000,000 
2,900,000 
2,000,000 








2004 5,282,503 4,496,276 2,711,065 3,226,643 3,590,726 3,865,233 23,172,446 
Korean Films 3,277,778 3,747,332 2,064,514 1,864,357 2,203,939 1,295,703 14,453,623 
Foreign Films 2,004,725 748,944 646,551 1,362,286 1,386,787 2,569,530 8,718,823 

2003 3,378,124 4,172,805 2,543,359 2,495,317 4,006,261 4,039,375 20,635,241 
Korean Films 1,101,830 2,297,889 1,009,461 1,359,661 2,003,697 2,014,907 9,787,445 
Foreign Films 2,276,294 1,874,916 1,533,898 1,135,656 2,002,564 2,024,468 10,847,796 

Average for the Last 
Three Years 4,211,552 3,891,879 2,589,586 2,762,630 3,640,145 3,449,534 20,545,325 
(2002 - 2004) 
Korean Films 1,815,190 2,577,223 1,286,213 1,646,716 1,984,411 1,559,254 10,869,005 
Foreign Films 2,396,362 1,314,657 1,303,373 1,115,914 1,655,734 1,890,280 9,676,320 


Monthly Changes in Admissions for Korean Films 


1,500,000 
1,000,000 
500,000 


2,000,000 
1,000,000 


0 | | : 


Feb. = March April May Jan. Feb. 


March April May June 


A 2003 
se Three-year Average 


© 2005 Korean Films 
= 2004 Korean Films 


4 2003 Korean Films 
x Three-year Average 





In terms of the monthly admissions for Korean and foreign 


Monthly Changes in Admissions for Foreign Films films, Korean films were found to be most popular in February 


and less so in March, Apni and June. Meanwhile, January was 
3,500,000 
3,000,000 
2,500,000 
2,000,000 


the best month for foreign films, while Apnl was the worst. In 
2004, June was the better month than January, which is 
largely attnlbutable to the blockouster hits such as <Iae Guk 


1,500,000 
1,000,000 
500,000 
0 


Jan. 


Feb. 


March 


April 


May 


Gi: The Brotherhood of War>and <Silmido>. 

The success of foreign films in January, which comered a 
stunning 75.2% share of the market, was in large part due to 
the continued success of films released at the end of the 
previous year, such as <Howl’s Moving Castle> and 


© 2005 Foreign Films 
®™ 2004 Foreign Films 


4 2003 Foreign Films 


i Threstear Averane <Alexander>, and the release of hits such as <Ocean’s 


Twelve> <Kung Fu Hustle> and <Shark Tale> However their 
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share of the market fell sharply in February. In general, foreign 
films did relatively poorly in February and Apni, but finished 
ahead of Korean films in both March and June. 

To summanze, the first half of 2005 saw Korean films finish 
only slightly ahead of foreign ones in terms of admissions, 
50.4% to 49.6% when put in tems of percentage, meaning 
that the two practically split the market down the middle. 


Box office films during the first half of 2005 

The biggest hit during the first half of this year was by far 
<MAAATHONS>, which has to date attracted 1,550,000 
viewers in the Seoul area, 5,170,000 nationwide, and has 
managed to stay on top since its release in January. <Another 
Public Enemy> and <Mapado : Isand of Fortunes> came in 
second and third respectively, while <Mr. & Mrs. Smith> 
stating Angelina Jolie and Brad Pitt, which was only released 
in June, finished fourth, followed by <Blood Rain>. 

A look at some of the biggest hits so far in 2005 reveals that 
high-admitted films such as AMAHATHONS>, <Mapado : Idand 
of Fortunes> <innocent Steos> and <Rules of Dating> share 
the commonalities of being story-driven rather than star-based 
vehicles with only mid-range budgets. Moreover, although 
films such as <Love in Magic> and <My Boyfnend Is Type-B> 
failed to make a big dent at the box office, they nevertheless 


Table 8. Box Office Top 10 


managed to tum a profit. This marks a move away from the 
trend at the end of last year which saw ‘expensive’ films 
featuring big stars, such as <Rikidozan : A Hero Extraordinary>, 
<Antarctic Joumal> <A Bittersweet Life>and <Crying Fist> do 
poorly at the box office; thus implying that the mere presence 
of well-known stars and high production costs are not enough 
to guarantee a film’s success at the box office. 

A postive trend has emerged in terms of the preferred film 
genres, with a variety of such genres evident amongst the 
year’s top hits, including dramas, comedies, melodramas, and 
even historical dramas. The success of <Blood Rain> has 
resulted in breaking the unwnitten rule that historical dramas 
do not go well at the box office. This film has also received 
favorable comments from cnitics who ste its unique contents, 
creative structure, and thought-provoking theme. 

As far as foreign films are concemed, the aval of films such 
as <Mr. and Mrs. Smith> <Star Wars: Episode Ill - Revenge of 
the Sith> and <Kingdom of Heavens>, all of which made ther 
way to the top of the box office, provided a clear sign that the 
summer season when major Hollywood blockbusters are 
released is just around the comer. However, non-Hollywood 
films such as <Howl’s Moving Castle> and <Kung Fu Hustle> 
nevertheless managed to record some 3 million admissions 
nationwide and to find their way onto the box office top ten. 




















Order Title Orah ot First Run Distributor tan Admissionsin Seoul Admissions Nationwide 
1 MAAATHON Korea | 2005-01-27 Showbox/M ediaplex 76 1,552,558 5,179,154 
2 Another Public Enemy Korea | 2005-01-27 Cinema Service 95 1,167,828 3,920,000 
3 Mapado : Island of Fortunes Korea 2005-03-10 C) Entertainment 58 922,647 3,089,717 
4 Mr. & Mrs. Smith USA 2005-06-16 = Twentieth Century Fox Korea 100 761,200 2,178,400 
5 Blood Rain Korea | 2005-05-04 Cinema Service 98 759,653 2,274,779 
6 Constantine USA 2005-02-08 Warner Brothers Korea 59 697,500 1,845,000 
7 Innocent Steps Korea | 2005-04-28 ShowEast 80 692,461 2,197,555 
8 aes ae " USA 2005-05-26 Twentieth Century Fox Korea 89 647,110 1,715,600 
9 Rules of Dating Korea 2006-06-10 C) Entertainment 39 598,870 1,511,261 
10 Crying Fist Korea | 2005-04-01 ShowEast 71 588,630 1,728,477 











* The box office results were based on admissions in Seoul. 








* The number of admissions is based on data provided by individual distributors. Other materials used were based on data provided by Cine 21. 


We would like to express our gratitude for their participation. 


x The number of admissions nationwide for first-run films in 2004 includes the cumulated totals for 2004. 
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Table 9. Top 10 Korean Films 






















































































Order Title First Run Distributor No. of Screens Admissionsin Seoul |§ Admissions Nationwide 
1 MAAATHON 2005-01-27 Showbox/ M ediaplex 76 1,552,558 5,179,154 
2 Another Public Enemy 2005-01-27 Cinema Service 95 1,167,828 3,920,000 
3 Mapado : Island of Fortunes 2005-03-10 C} Entertainment 58 922,647 3,089,717 
4 Blood Rain 2005-05-04 Cinema Service 98 759,653 2,274,779 
a Innocent Steps 2005-04-28 ShowEast 80 692,461 2,197,555 
6 Rules of Dating 2005-06-10 C) Entertainment 39 598,870 1,511,261 
7 Crying Fist 2005-04-01 Show East 71 588,630 1,728,477 
8 A Bittersweet Life 2005-04-01 C) Entertainment 82 466,425 1,272,096 
9 She’s On Duty 2005-03-17 Showbox/ M ediaplex 64 432,243 1,908,000 
10 A Bold Family 2005-06-09 Showbox/ Mediaplex 75 383,242 1,432,489 
Table 10. Top 10 Foreign Films 
Order Title Ore a First Run Distributor — ial ie 7 cael eet 
Constantine USA 2005-02-08 Warner Brothers Korea 59 697,500 1,845,000 
3 ge a USA 2005-05-26 Twentieth Century Fox Korea 89 647,110 1,715,600 
4 Howl’s Moving Castle Japan 2004-12-24 Cinema Service 65 557,145 424,618 3,015,615 
) Kingdom of Heaven USA 2005-05-04 482,900 1,484,000 
6 Alexander USA = 2004-12-31 Cinema Service 69 420,800 109,531 1,671,756 
8 Million Dollar Baby USA 2005-03-10 Tube Entertainment 64 361,085 806,891 
9 Kung Fu Hustle China 2005-01-14 Sony Pictures Releasing Korea 47 963,580 
Table 11. Korean Films Released during the First Half of 2005 
Order Title ee Distributor Rating oo acinsios acnsios oe 
Previously released 2 Repatriation 2004-03-19 Indistory & Artplus PURN Production | Over 12 1 19,284 536 24,032 
Previously released 3 Taekwon Boys 2004-07-23 Cinema Service Over 12 14 20,539 69,106 
Previously released 4 3-lron 2004-10-15 Chungeorahm Film Kim Ki Duk Film Over 15 20 34,121 196 95,124 
Previously released 5 Lovely Rivals 2004-11-17 C) Entertainemnt Over 15 43 299,813 1,175,998 
Previously released 6 So Cute 2004-11-26 Tube Entertainment Tube Pictures Over 18 22 72,253 392 75,297 
Previously released 7 My Generation 2004-12-03 Artplus Over 15 2 2,588 3,809 
Previously released 8  Rikidozan : AHero Extraordinary 2004-12-15 C) Entertainment Sidus Pictures Over 12 64 384,318 20,743 1,386,179 
Previously released 9 Shin Suk-ki Blues 2004-12-31 Showbox/ M ediaplex Popcom Film Over 15 32 18,465 384,674 
1 Chulsoo & Younghee ——-2005-01-07 Sponge Cine Piazza oo 2,953 5,523 
2 Wet Dream 2 2005-01-14 Lotte Entertainment MK Pictures Production) Over 15 271,165 1,178,815 
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Order Title ai re Distributor naa Rating Mi acison saison oe 
Yoobin Pictures & 
3 Daddy Long Legs 2005-01-14 C) Entertainment Wellmade Over 12 158,207 528,817 
Entertainment 
4 Feathers in the Wind 2005-01-14 SBSI Korea Green Foundation, Over 12 2,836 2,836 
5 Another Public Enemy 2005-01-27 Cinema Service Cinema Service Over 15 1,167,828 3,920,000 
6 MAAATHON 2005-01-27 Showbox/ Mediaplex Cineline II Pare 1,552,558 5,179,154 
7 The President's Last Bang 2005-02-03 MK Pictures MK Pictures Production Over 15 338,065 1,083,962 
8 My Boyfriend Is Type-B 2005-02-03 Lotte Entertainment Cinema Zenith Over 12 47 344,896 1,475,454 
9 Cracked Eggs & Noodles 2005-02-18 C) Entertainment Over 15 48 1,193,356 
10 Red Eye 2005-02-18 Chungeorahm Film —_ Taichang Entertainment 70,000 242,842 
11 Jenny, Juno 2005-02-18 ShowEast eee : 55,675 289,829 
12 Mapado : Island of Fortunes 2005-03-10 C) Entertainment Corea Entertainment) Over 15 58 922,647 3,089,717 
13 This Charming Girl 2005-03-10 | Showbox/ Mideaplex Over 15 9 40,006 
14 She’s On Duty 2005-03-17 Showbox/ Mideaplex | Mine Entertainment 432,243 1,908,000 
15 Possible Changes 2005-03-18 — Movienet Film Productions py 2,166 2,407 
16 Crying Fist 2005-04-01 ShowEast age 588,630 _—«+1,728,477 
Bravo Entertainment 
17 A Bittersweet Life 2005-04-01 C} Entertainment Pom eNt 466,425 —_—*1,272,096 
Productions 
18 Mom's Way 2005-04-07 Chungeorahm Film duces aan Aarnieson 34 47,088 197,513 
19 The Twins 2005-04-15 Cinema Service Taewon Entertainment) Over 15 61 161,379 602,078 
20 My Right to Ravage Myself 2005-04-15 Movies Entertainment 1,271 
21 Innocent Steps 2005-04-28 ShowEast Culturecapmedia | Over 12 80 692,461 2,197,555 
22 Blood Rain 2005-05-04 Cinema Service 2,274,779 
23 The Bow 2005-05-12 Kim Ki Duk Film Kim Ki Duk Film Over 15 1 1,226 1,507 
24 Antarctic Joumal 2005-05-19 Showbox/ Mediaplex 1,057,090 
25 Tang Poetry 2005-05-20 Doo Entertainment § Doo Entertainment) Over 12 1 263 263 
26 Love in Magic 2005-05-20 C) Entertainment Film Z 1,163,274 
27 Spying Cam 2005-05-20 C) Entertainment Cinegut films Over 15 2 372 372 
28 KEUK JANG JEON 2005-05-26 ae a glade Ovr18 12 30,009 41,400 
29 Little Brother 2005-05-27 Cinema Service oe ao 45 266,158 ‘1,138,805 
30 The Aggressives 2005-06-02 ShowEast Filmania Over 12 30 22,027 55,970 
32 Green Chair 2005-06-10 | Mirovision & Hankyul Film) Hapdong Film Over 18 5 8,613 11,106 
34 The Red Shoes 2005-06-30 Showbox/ Mediaplex Generation BlueFilm;) Over15 54 22,463 68,772 
35 Olympus Guardian 2005-07-28 | |S 411 


G&G Entertainment 





Admission 





As it was screened in theaters and earned revenues prior to the official start of its first run, <Olympus Guardian> has been included in this list of the Korean films released during the 


first half of this year. 
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Korean Films Export Result during 


the First Half of 2005° 





|* growth in Korean film exports, which expanded rapidly over the last few years, appears to have Sowed down somewhat 
during the first half of 2005, with only a dight increase over the previous year. According to data compiled by Korean Film 
Council(KOFIC) in conjunction with intemational sales companies overseeing the sale of Korean films, a grand total of 153 Korean 
films were exported to 52 countries during the first half of 2005. The contracts for these films have been estimated at US$ 
41,809,976, a 28.6% increase from the US$ 32,520,150 recorded during the same period of the previous year. The average export 
price per film was US$ 273,268. 

A look at Korean film exports by region dunng the first half of 2005 reveals that while the Asian region remains the largest 
destination, the ratio made up by the European market has sowly increased. Another important point to which attention should be 
paid is the significant increase in the number of Korean films exported to South America. This increase is evidenced by the fact that 
while only three Korean films were exported to Mexico and Brazil during the first half of 2004, a total of 14 films, including <The 
Bow>, <Memonies of Murder>, and <The Phone>, were exported to seven South American countries including Venezuela, 


Table 1. Korean Film Exports by Region during 






































the First Half of 2004 and 2005 (Unit: US$) 40,000,000 z z 
Amount of Export 35,000,000 ao 9 
ion Rate of 30,000,000 os 
Reg First Half of Market First Half | Market Increase vee S38 
2004 Share of 2005 Share 25,000,000 oo 
Asia 25,454,700 78.3% 33,619,537) 80.4% 32.1% 20,000,000 
North America 1,591,000, 4.9% 1,365,500, 3.3% -14.2% 15,000,000 
South America 80,000' 0.2% 166,600' 0.4% 108.3% 10,000,000 
Oo Oo Oo 
Europe 5,108,700 15.7% 6,473,115) 15.5% 26.7% 5,000,000 
Oceania 87,500' 0.3% 64,574) 0.2% -26.2% ; 
Others 198,250 0.6% 120,650' 0.3% -39.1% Asia North South Europe Oceania Others | 
America America 
Total 32,520,150 100% 41,809,976) 100% 28.6% 











Korean Film Exports by Region during the First Half of 2004 Korean Film Exports by Region during the First Half of 2005 


South America 0.2% North America 3.3% South America 0.4% 


North America 4.9% Oceania 0.3% Oceania 0.2% 


Others 0.6% x Others 0.3% 
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Argentina, and Columbia during the first half of this year. Although still an insignificant part of the overall ratio of Korean film 
exports, the growing interest and awareness of Korean films in South America, an area which has long been regarded as a 
graveyard for Korean films, can be interpreted as an encouraging phenomenon in terms of the diversification of markets. 


Meanwhile, a look at the current state of Korean film exports at the individual country level shows that the share made up by the 
Japanese market, which can nghtly be construed as the main export market for Korean films, has continued to grow. The growing 
Japanese interest in Korean films since 2004 has resulted in a rapid increase in the average export price for Korean films. This 
burgeoning interest has also translated into increased pre-production investment and the purchase of scenanos of films, directed by 
famous Korean directors or staring popular movie stars before they are even made. Duning the first half of 2005, famous Korean 
directors’ films, such as <Ihe Host) by director BONG Joon-ho, LEE Myeong-se’s <Duelist>, PARK Chan-wook’s <Sympathy for 
Lady Vengeance>, and AHN Byung-ki’s <APT>, as well as the <Apnil Snow> starring BAE Yong-joon, whose meteoric populanty has 
led to the Yonsama phenomenon in Japan, and <Running Wild> staring KWON Sang-woo, who became a household name in 
Japan because of his role in a TV drama, were sold to Japan at a high cost before they were even completed. 

All in all, 36 Korean films were exported to Japan dunng the first half of 2004, with the average export price per film being US$ 
622,250. Meanwhile, although a total of 36 films were once again exported to Japan during the first half of 2005, the average sale 
price per film rose to US$ 860,796. This result, which translates into a 38% increase over the previous year, clearly displays the 
nsing value of Korean films in Japan. In this regards, the export price per Korean film to Japan is three fold more than the overall 
average export price for a Korean film. This regional vanation in export prices is caused by such factors as the economic clout, the 
gze of the film industry of the importing country, and the commercial value of Korean films in the relevant market. 

Korean film exports to Germany and France, the two main importers of Korean films in Europe, are currently going in different 
directions. While Korean film exports to Germany have decreased, film exports to France rapidly increased during the first half of 
2005. This decrease in exports to Germany has been caused by the hesitation exhibited by the EM-S Group? to purchase Korean 
films during the first half of this year. This marked a significant tumaround for the E-M-S Group which had purchased Korean films 
in large volume until the end of last year and released Asian films under its CineMagicAsia brand. In France, the high sale prices 
received for Kim Ki-duk’s <The Bow>, Jang Sun-wu’s <A Thousand Plateaux>, and Kim Jee-woon’s <A Bittersweet Life>were in large 
part responsible for the increase in export totals. 





1) The estimation of Korean film exports was based on contract prices calculated by KOFIC’s International 
Promotion Department with help from individual overseas film sales companies. As a result, there might exist 
considerable differences between these figures and actual receipts. The estimation was based on data that did 
not include such facts as the export price per film and the amount exported by individual sale companies. 

2) working title 
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Korean Film Exports Results during the First Half of 2005 





Table 2. Korean Film Exports by Country during 





























Amount of Export 30,000,000 
Conia Rate of 
2004 Share of 2005 Share oO 
Japan 22,401,000 68.9% 30,988,640 74.1% 38.3% Corer 
USA Set aie 1,365,500 3.3% -14.2% 15,000,000 
France 694,000 21% 1,846,245 4.4% 166.0% ne 
Thailand 840,000 2.6% 691,000 1.7% -17.7% 
Germany 1,533,000, 4.7% 445,900 1.1%  -70.9% ose? | | 
0 of) _ 0 _ikicedtl oo 1 Dhak te | oe 
Taiwan 890,000 2.7% 773,000 1.8% -13.1% Cre re 
China 54,000 0.2% 30,000 0.1% -44.4% Or dP gE < S s & 
Hong Kong 508,000 374,500 0.9% -26.3% 
™, First Half of 2004 
Others 4,009,150 12.3% 5,295,191 12.7% 32.1% ed ia 
Total 32,520,150 100% 41,809,976 100% 


Korean Film Exports by Country during the First Half of 2004 Korean Film Exports by Country during the First Half of 2005 


Hong Kong 1.6% Hong Kong 0.9% 


China 0.2% China 0.1% 


Taiwan 2.7% Taiwan 1.8% 


Germany 4.7% Germany 1.1% 


i 0 
Thailand 2.6% Thailand 1.7% 


France 4.4% (i 


France 2.1% 





In conclusion, Korean film exports, which had heretofore increased at an unimaginable pace, have somewhat Sowed during the 
first half of 2005. This year has also seen a heavy concentration of Korean film exports to Japan. Although there is some concem 
that this may only represent a temporary boom, the current wave of popularity nevertheless proves that Japanese interest in Korean 
films has gradually increased, and that Korean films have established a certain standing in Japan. Although the amount of exports to 
Europe has varied by country, overall, the export of Korean films to Europe has also increased in a gradual fashion. The export of a 
few Korean films to South America, an area that has long been regarded as a graveyard for Korean film exports, is encouraging 
because it represents access to new markets. There is hope in many quarters that the popularity of Korean films will continue to 
expand in vanous regions. 





3) Please refer to the case studies conducted on <Tae Guk Gi: The Brotherhood of War> in the North American market, 
and of <Old Boy> in the German market, KOFIC, April 2005. (www.koreanfilm.or.kr/statistics/observatory.asp) 
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Current State of 


the Korean Multiplex stry 





Mi ultiplexes” have been one of the most important factors behind the rapid development of 
the Korean film industry since 2000. This growth in the importance of the multiplex 
industry has been accompanied by the retum in droves of people to the movie theaters. With the 
success of Korean films at the box office serving as momentum, the Korean film industry ts 
currently enjoying a penod of great development. This, in tum, has led to a marked increase in 
the scale of the multiplex industry. 

There were an estimated 159 multiplex cinemas boasting 1,189 screens in operation 
nationwide at the end of 2004, which amounts to 45% of the total number of theaters 
nationwide and 77% of all screens. 


1) A multiplex cinema was defined here specifically as a theater with 5 or more 
screens or a theater belonging to a large-scale theater chain, for the purpose 
of accurate analysis of Korean film industry. It has been defined as a theater 
with 7 or more screens or belonging to a large-scale theater chain in the 

Korea Film Yearbooks published annually by Korean Film Council(KOFIC) 


since 2001, 4 that definition is still effective. 
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While the multiplex industry has shown a 


Table 1. Number of Movie Theaters And Multiplex Cinemas in 2004 consistent upward trend since 1999, this growth 


























Number of Number of Screens in 
ee Total Tota | Mutipleccinemas | Multiplex Cinemas has become more pronounced of late. However, 
— pee | Number of mts PanioOvedl y 4 RéotoOveal © the fact that multiplex cinemas still only account for 
umber umber oo 
Theaters screens 45% of the theaters nationwide is evidence that the 
0 0 a . 
= as So eee pete| 2° ae changes which the theater market is currently 
Busan 19 100 11 57.9% 83 83.0% 
undergoing have yet to be completed. 
Daegu 10 Tee of 70.0% 68 94.4% oo 
Nevertheless, as 77% of the screens nationwide are 
Incheon 13 72 6 46.2% 52 72.2% 
Gwangiu 3 sal 7 538%| 51 87.90% housed in multiplexes and the power of these 
Daejeon 10 709 +~+~«©«90.0% + 467. +»«95.7% cinemas has grown to the point where they are 
Ulsan 9 6 2 22%  i17 65.4% now the dominant player in the market, there 
Gyeonggi 72 383 42 58.3% 319 83.3% remains a very strong possbility that other theaters 
Gyeongbuk 30 68 6 20.0% 37 34.4% will find themselves forced out of the market 
Gyeongnam 23 82 9 39.1% 61 74.4% somewhere down the road. 
Jeonbuk 18 76 «27 38.9% 53 69.7% 
eonnam 22 67 6 27.3% 35 52.2% ; 
° ° Let us now take a look at some of the trends in 
Chungbuk 12 44 3 25.0% 24 54.5% 
the growth of multiplex cinemas at the regional 
Chungnam 18 45 3 16.7% 19 42.2% 
Jeju 5 aS 536%| DD 50.0% level. In the case of Seoul and the surrounding 
Gangwon 18 21 «0 0.0% 0 0.0% capital area, as well as of the 6 metropolitan cities, 
Total 354 1545. 159 44.9% 1,189 77.0% there is a high likelihood that new multiplex 

















cinemas will be introduced rather than existing 
theaters becoming multiplex cinemas themselves. Meanwhile, the opposte is true in the case of the smaller cities and 
towns located in outlying areas, where a trend towards existing theaters being transformed into multiplex cinemas is 
more likely. Let us define the penod in which single theaters already in operation are reorganized into multiplex cinemas 
through a restructuring process as the 1st period, and the penod in which a totally new commercial zone is developed 
in order to extend the number of multiplex cinemas as the 2nd period. With this in mind, it can be argued that while 
the large-scale commercial zones in the capital area and metropolitan cities have already moved beyond the 1st period 
and started to enter the 2nd one, commercial zones in other areas still belong to the 1st period in that the restructuring 
process has yet to be camied out to fruition. 


Three types of growth trends can be identified in terms of the number of screens at the regional level. 
The first is a continuous increase trend, which allows us to see the changes in the number of screens in multiplex 
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cinemas located in the Gyeonggi area and at the national level. This type of growth pattern makes evident the 


consistent expansion which has taken place in terms of multiplex cinema sites. In the case of the Gyeonggi area, the 
focus has been on the development of existing multiplex cinema sites. The assertion that the growth pattem of the 
Korean multiplex cinema industry remains in the early-middle stages in areas such as Gyeonggi Is supported by the fact 
that economic growth pattems usually exhibit a stable ‘S-shaped curve. 

The second type of growth is one in which a cooling off penod sets in after an initial rapid increase. Busan and Daegu 
are prime examples of this type of growth. This type of growth usually emerges when a temporary market saturation 
phenomenon takes root following the simultaneous appearance of single theaters that have been transformed into 
multiplex cinemas and brand new multiplex cinema sites. Under this particular growth type, which can be included in 
the mid-advanced stages of the expansion of the multiplex cinema industry, the cooling off period may continue as long 
as the renovations needed to further develop the market are not camied out. However, given the rapidly changing 
nature of the domestic theater market, it is widely expected that the next stage of development will be reached before 
long. In this regards, Incheon and Busan, which are expected to open new stes in 2005, have already begun the 
process of making the move towards the third growth trend. 

The third growth type, exhibited in major metropolitan areas such as Seoul, Dagieon, and Gwangju, Is one in which 
the rapid expansion of multiplex cinemas during the initial stages is followed by another penod of sustained growth after 
a certain cooling off period. This third growth type shows a pattem in which the theater market enters a penod of 
relative stability as the process of transforming existing single theaters into multiplex cinemas near completion, only to 
begin a second leap forward that involves the develooment of new market areas. For example, having completed the 
1st growth cycle, the multiplex cinema industry in major metropolitan centers such as Seoul has now begun to exhibit 
such new growth pattems. 

Type G) and @) share the commonality of rapid growth based on the development of new markets-which as 
mentioned above is in keeping with the charactenstics of the 2nd penod. These trends have been perceived as the main 
factors behind the rapid increase in multiplex cinemas at the national level. 


The upwards trend in the number of multiplex cinema screens is not without having a few implications. While major 
cities such as Seoul and Busan, both of which are places where the movie theater industry has traditionally developed 
faster, were at the forefront of the development of the multiplex cinema industry at the onset, there has been since 
2001 a marked growth in the strength of the multiplex cinema industry in other metropolitan centers and newly 
developed districts in places such as Incheon, Gyeonggi, and Daegu. In other words, while the 1st stage that took place 
from the end of the 1990s to 2000 saw the existing theater market rapidly transformed into the multiplex cinema 
market, a new phase of growth began from 2001 onwards in which new markets were developed in secondary 
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commercial districts within metropolitan cities where the theater market had yet to take root, as well as in newly 
developed areas and satellite cities. 

The following reasons can be given for the focus 
on the development of new markets in newly Figure 1. Current State of 
development areas and satellite cities: first, there Newly Opened Multiplex Cinemas in 2004 
arose a need to develop new markets following the 
completion of the transformation of the existing 
traditional theaters into multiplex cinemas. Second, 
the creation of new markets in areas where 
commercial zones were already present was much 
easier than in potential markets where no such 
commercial zone was yet in place. A look at the 
number of multiplex cinemas opened in 2004 only 









































serves to reinforce these assumptions. 
Looking closer at <Figure 1>, we see that Seoul . i t sf - y 
0 ce oJ | 
and the Gyeonggi area saw the greatest number of Py x I< s s Oe Ss & ss 
S “Ss 


< 
multiplex cinemas be established in 2004. This was in Se oS 
large part the result of the aggressive expansion 
undertaken in secondary commercial districts as well 
as In traditional commercial zones such as Jongno and Gangnam. These secondary commercial districts, although not 
regarded as traditional locations for movie theaters, have nevertheless played a central role in the development of the 
industry in all regions because of the significant number of passersby which they attract. This phenomenon in which new 
cinema markets have been developed in such secondary commercial Zones has been particularly salient in the Seoul area. 

While the City Theater situated at the Gangnam subway station, and the Piccadilly and Danseongsa located in 
Jongno-3 ga were theaters that have now been transformed into multiplex cinemas, the other new theaters, Lotte 
Cinema Myeong-dong, Primus Sillim, Cinel1(Cheonho subway station), and Fantasum(Daehakro), etc., even though 
located well outside the existing theater area, were established along centralized streets with large numbers of passersby 
as part of the goal of occupying the main sites within the targeted marketplaces in each area. 

In the Gyeonggi area, where 101 new multiplex cinemas were established, development has focused on newly 
developed suburbs such as Ilsan, Gwangmyeong, and Bucheon. As such, as has been the case in Seoul, the number of 
multiplex cinemas in the Gyeonggi area has grown in accordance with a plan focused on the development of new 
markets in newly emerging areas which boast large numbers of passersby and a high strategic value as commercial 
centers. 

The development of new markets in urban areas has been led by large-scale multiplex cinema chains such as Lotte 
Cinema, Megabox, and CGV. This trend has become even more pronounced as the competition between these 
multiplex chains to develop new markets has heated up 

As seen above, in major movie theater markets, the 1st period, marked by the restructuring of existing theaters, and 
the 2nd period based on the development of new markets have emerged in rapid succession, usually at one or two 
years intervals. This rapid tumover in the mode used to develop multiplex cinemas has resulted in the seemingly endless 
expansion of the domestic multiplex cinema industry. Moreover, this has also served as an indication of the rapid 
development of the domestic film industry. 
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The rapid development of the domestic multiplex cinema market has resulted in the industry having to face two 
major problems: First, the regional gap in terms of the number of multiplex cinema chains is bound to continue to 
grow. The overarching focus on urban areas has meant that while the expansion of multiplex cinema markets has 
proceeded at a rapid pace in the capital and other metropolitan areas, expansion has taken place at a snail’s pace in 
outlying areas. This regional gap in terms of the number of multiplex cinema chains can be likened to the ever-widening 
gap between urban and agricultural areas caused by rapid industnal deveopment. 

As seen in <Figure 2>, the number of multiplex cinemas increased more rapidly in the capital area, followed by the 
Gyeongsang and Jeolla areas. Interestingly, this finding Is in line with regional rankings in terms of the number of 
theaters. For example, the Gangwon area, which exhibited the fewest number of movie theaters, has yet to establish 
any multiplex cinemas. As such, the regional gap in terms of the number of multiplex cinemas has widened. 

Consequently, while the multiplex cinema market 
in the Seoul and Gyeongg! areas will increase in a Figure 2. Number of Multiplex Cinema Screens by 
balanced manner, other areas will find themselves Region 
becoming excluded from the mainstream. In this 
regards, many of the movie theaters found in 
outlying areas now face a criss in which they could 
be done away with altogether rather than 
transformed into multiplex cinemas. Should such a 
situation come to pass a vicious cycle would be 
created that would result in the widening of the 





regional oo 1999 2000 2001 2002 2003 2004 
The second problem is that the number of screens Ee eee a 
m Gyeongsang area (including Busan, Daegu, Ulsan, Gyeongbuk and Gyeongnam) 
will have soon reached the point where it has 4 Jeolla area (including Gwangju, Jeonbuk and Jeonnam) 
. ee »* Chungcheong area (including Daejeon, Chungbuk and Chungnam) 
outstnpped the growth exhibited by the Korean film ia 
industry itself. = Sengnon 





The multiplex cinema market is expected to 
continue to expand until at least 2007. Major 
multiplex chain leaders such as CGV, Lotte Cinema, 
and Megabox plan to add another 730 or so screens 


Table 2. Annual Increase in the Number of 
Admissions And Screens 





by 2007. Adding these 730 new screens to the nee mebeaale 
Year Increase Rate Increase Rate 
Current number of screens already in place, we can Dyend (1999 as the a (1999 as the 
standard — standard year) 


surmise that approximately 2,200 screens will be in 
place in 1,900 multiplex cinema chains nationwide ati 


ae 2000 12.7% = 22.4% 
within two years. 
_ 2001 8,936 63.3% 39.1% 
The problem thus becomes whether this increase sano 10513 seat: Ee 
in the number of screens would make it possible for 3003 92.5% 
each screen to reach the break even point. Until 2004 14,300 161.3% 1545 162.8% 
now, the Korean film industry has been able to : |= : 
develop because the number of admissions and the pf 
number of screens have increased in conjunction - 


with one another. According to <Table 2>, the oe eval ea eieoe eta ts 
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number of film admissions from 1999 to 2004 grew 
Figure 3. Annual Increase in the Number of Admissions at a faster rate than the number of screens. There- 

and Screens (1999 as the standard year) fore, theaters have been able to consistently reap 
20% of the profits. 

If the number of screens Is in fact increased to 
2,200 by 2007, at least 200 million admissions 
should be sold in order to maintain the current 
profit margin, and the average number of films in 
theatrical release viewed per person should be 
Increased from 3 to 4.5. 


oe hy | Can the film market be expanded by that much? 

om SHI. EEL SEI. | From 1999 to 2004 the number of film admissions 
2000 2001 2002 2003 2004 ae 

increased to reach 100 million. If this trend 

wa Adinisions continues, the reaching of the 200 million 

| | Screens admissions level in three years is a reasonable goal. 

Therefore, the simultaneous development of the 

Korean film industry and the multiplex cinema 





market is possible at least until 2007. 

However, the unstable nature of the Korean film industry to some degree mars the feasibility of this prediction. The 
Smple reality is that the number of film admissions during the first half of 2005 did not reach the levels obtained during 
the same period of 2004. Should the number of admissions stay at about the same level as during the first half of 2005 
while the number of screens continues to expand, the market will no longer be able to expand, so that the number of 
admissions per screen will drop from the current 100,000 level to 70,000 by 2007. Should this come to pass, theaters’ 
profit margins, which currently stand at 20%, would decrease to less than 5%. In short, if the overall development of the 
Korean film industry does not take place, the multiplex cinema market will find itself having reached its limits in terms of 
its growth. While multiplex cinemas have so far contnbuted to the expansion of the Korean film industry, we have now 
entered an era in which the Korean film industry has reversely become the main factor determining multiplex cinemas’ 
ability to ensure continuous growth. With this in mind, the main actors involved in the management of multiplex 
cinemas should pay attention to the growth of the Korean film industry, rather than focusing on the management of 
individual theaters. 
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Korean Films in Prospect 





Grain in Ear 


arz= | Mang_zhong 
Directed by ZHANG Lu 


2005, 109min, 35mm, 9,810ft, 1.85:1, Color, Dolby Digital SRD 
_. Ne Tp 


Synopsis 

Cui Shun-ji is a Chinese woman of Korean ancestry. A single mother bringing up a 
young son, she lives away from her hometown, and makes a living by selling Kimchi. In 
the course of living her life, she meets three men who betray her. When her son dies in 
an accident, she decides to take revenge. 


Director _ ZHANG Lu 


ZHANG is a Korean-Chinese bom in 1962 in China. He is also a novelist. His short film 
<Heven> screened at several international film festivals such as the Toronto Intemational 
Film Festival and the Pusan Intemational Film Festival. His feature debut <Tang Poetry>was 
shown at the Hong Kong International Film Festival, the Vancouver International Film 
Festival, the Locamo Intemational Film Festival and the Jeonju Intemational Film Festival. 


International Film Festival 


2005 41st Pesaro IFF, Grand Prize in New Cinema Section 
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Main Cast 

UU Lian-ji (CUI Shun-ji) 

JIN Bo (Chang-ho) 

ZHU Guang-xuan (Mr. KIM) 
WANG Tong-hui (WANG Hui) 


Exec. Producer 
CHO! Doo-young 
Guan-qin 


Producer 
CHO! Doo-young 


Screenplay 
Zhang Lu 


PRODUCTION 


DOO ENTERTAINMENT & 

SHU FILM WORKSHOP 

102 Dongyang Villa, 872-18 Bangbae 4-dong, 
Seocho-gu, Seoul, Korea (137-839) 

Tel: +82 2 3675 7536 

Fax: +82 2 3675 7535 

E-mail: filmdoo@yahoo.co.kr 


INTERNATIONAL SALES 


DOO ENTERTAINMENT 

102 Dongyang Villa, 872-18 Bangbae 4-dong, 
Seocho-gu, Seoul, Korea (137-839) 

Tel: +82 2 3675 7536 

Fax: +82 2 3675 7535 

E-mail: filmdoo@yahoo.co.kr 


Korean Films in Prospect 





Empress Chung 


gts Atet | Wang_hoo_shim_chung 


oT OM 


Directed by Nelson SHIN 
2004, 114min, 35mm, 1.85:1, Color, Dolly Digital SRD 
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Synopsis 


Chung, the only daughter of SHIM Hakku, who lost his eyesight by the killers of 
Minister Yi, lives a poor but happy life with her blind father, faithful dog Danchu, 
mischief and talkative goose Gahee, and sleepy eyed turtle Teobong in a quiet and 
peaceful village near a beach. One day She hears that her father can get his sight back 
if she can offer 300 sacks of rice to the temple, and she makes her mind to be the 
human sacrifice to the monster Indangsu for that offering. 

Chung gets on the ship shedding tears for her father who will live a lonely life without 
her. She bows to the direction of her father one last time and then falls into the water... 


Director _ Nelson SHIN 


Nelson SHIN was the first Asian who worked as the animator in Hollywood. He worked 
for <The Simpons> <Bugs Bunny>, <Pink Panthers, etc. 


International Film Festival 


2004 8th Seoul Int’! Cartoon-Animation Festival, Grand Prix for the best feature film 
2004 28th Annecy Int’l Animated Film Festival, Korean Animation Special Program 


2005_Summer_No.16 





Exec. Producer 
Nelson SHIN 


Producer 
Nelson SHIN 


Story Adaptation 
Nelson SHIN 


Animation 
Chosun 4.26 Children Film Studio 


Animation Director 
KIM Kwan-sun, JUNG Hyun-chul, 
YOON Ju-sung 


PRODUCTION 

KOAA FILM SEOUL, INC. 

71-6 ACOM B/D, Munjeong-dong 
Songpa-gu, Seoul, Korea 

Tel: +82 2 409 2566 

Fax: +82 2 406 8950 

E-mail: nelshin@hitel.net 


INTERNATIONAL SALES 
Same as PRODUCTION 


The Big Scene 


HreS2 (fH CyLte+ | Bak su chil Ttae Tteo na ra 
Directed by JANG Jin 


2005, 115min, 35mm, 1.85:1, Color, Dolby Digital SRD 
f 





Synopsis 


At a hotel room, an attractive copywriter is found dead. Sponsored by the “Making a 
better world” campaign headquarters and part of the “No crime society” campaign, 
the criminal investigation of the homicide becomes a live television show for its 48 
hours of investigation. In this show, two men - the invincible prosecutor CHOI! Yeon-kee 
and the principal suspect KIM Young-hoon shows a dynamic encounter... 


Director _ JANG Jin 


Bom in 1971, he was at first a theater director of many artistic and creative plays. In 1998 
he shifts his creativity to the film field through, as the title suggests, an amazing and 
creative comedy <Amazing Men>. Henceforth, he has expressed his creative wit and 
effusive passion on his feature films. 


Filmography 


2004 <Someone Special> 
2001 <Guns & Talks> 
1999 <The Spy> 

1998 <Amazing Men> 
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Main Cast 
CHA Seung-won (CHOI Yeon-kee) 
SHIN Ha-gyun (KIM Young-hoon) 


Producer 
KIM Un-ho 


Screenplay 
JANG Jin 


Cinematography 
KIM Joon-young 


PRODUCTION 


Another Sunday 

2Fl., Myung-jin B/D, 33-13, 
Nonhyun-dong 
Gangnam-gu, Seoul, Korea 
Tel: +82 2 549 0913 

Fax: +82 2 549 0915 
E-mail: jinOm1@korea.com 


INTERNATIONAL SALES 


C) Entertainment 

26Fl., Startower, 737, Yeoksam-dong 
Gangnam-gu, Seoul, Korea 

Tel: +82 2 2112 6554 

Fax: +82 2 2112 6579 

E-mail: eyefake@cj.net 

Website: www.cjent.co.kr/english 


April Snow 


9|% | Wae_chul 
Directed by HUR Jin-ho 


2005, 105min, 35mm, 1.85:1, Color, Dolby Digital SRD 
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Synopsis 

In-su heads for Samcheok upon hearing the news of his wife Su-jin’s car accident. There 
he meets Seo-young, whose husband, Kyung-ho was also in the accident with Su-jin. 
In-su and Seo-young find that their soouses had an affair, and they share the feelings of 
confusion, anger, betrayal, and grief. Gradually, they fall uncontrollably in love and end 
up in the same situation as their soouses. 


Director _ HURJin-ho 


Born in 1963, Jeonju, Korea. HUR graduated from Yonsei Univesity majoring in 
psychology. He also studied at the Korean Academy of Film Arts. He worked as an 
assistant director for <To the Starry Island> (1993, directed by PARK Kwang-su). 
<Christmas in August> was his directorial debut film. 


Filmography 


2001 <One Fine Spring Day> 
1998 <Christmas in August> 





Main Cast 
BAE Yong-joon (In-su) 
SON Yejin (Seo-young) 


Exec. Producer 
KIM Dong-joo 


BAE Yong-kook 


Producer 
KANG Bong-rae 


Screenplay 
HUR Jin-ho 


M usic 
CHO Sung-woo 


PRODUCTION 


BlueStorm 

1F, 59-6, Samsung-dong, 
Gangnam-gu, Seoul, Korea 
Tel: +82 2 545 7959 

Fax: +82 2 545 7956 
E-mail: helloyk@unitel.co.kr 


INTERNATIONAL SALES 


ShowEast 

1OF New Seoul Bidg., 618-3, 
Shinsa-dong, Gangnam-gu, 

Seoul, Korea 

Tel: +82 2 3446 9590 

Fax: +82 2 3446 9620 

E-mail: michelle@showeast.co. kr, 
jan@showeast.co. kr, 
luna@showeast.co.kr 

Website: www.showeast.co.kr/eng 


